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Success in electronics is built 
on reliability and � exibility. 
For Japanese 	 rm Daitron Co. 
Ltd., that means working as 
both a trading company and 
a manufacturer, while always 
trying to deliver the best 
quality for a B2B customer 
base. In the high-pressure 
and high-demand world of 
next-generation technolo-
gy, ensuring high standards 

are retained while meeting increasingly tight deadlines has 
become a key challenge. “More and more companies are 
looking for higher quality and more precise products in recent 
times, especially due to a reduced process size,” said the 	 rm’s 
president, Shinsuke Tsuchiya. “As such, we are trying to create 
more precise, accurate equipment,” he said. Founded in 1952, 
Daitron started as a distributor for Sony tape recorders. � e 

business has evolved dramatically since then, manufactur-
ing and trading a wide range of electronics components and 
equipment. Daitron innovates according to client needs and 
requests, supporting customer service and satisfaction. 
  � e growing markets for electric vehicle (EV) batteries 
and connected systems such as the Internet of  � ings (IoT) 
are of particular interest. Daitron already manufactures equip-
ment related to semiconductors, which are key to both EV 
and the IoT. In the future, Daitron 
is looking to raise its position in this 
market with its highly techno-
logically advanced manufac-
turing equipment. Daitron is 
planning to expand overseas 
more than ever before. “Re-
garding the expansion of our 
business, we see strong potential 
in IoT devices, and think that 
proper action within the battery 
industry is vital for the future of 
society,” said Tsuchiya.   

Shinsuke Tsuchiya, President,
Daitron Co., Ltd.

Trading on Tech Innovation
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In the modern business world, thinking green has become 
as much about economy as ecology.  Customers, clients, and 
society in general, are more aware than ever of sustainability as 
a key business strategy and commitment. � e cleverest compa-
nies have found ways to seamlessly incorporate this.
In the textile and fashion world, a huge driving issue is “fast 
fashion”, meaning cheaply produced and poor-quality items 
are only able to be worn a few times before being discarded.
 Japanese fashion 	 rm Import House Co., Ltd. is champi-
oning a “slow” approach. “Sustainability goals are an opportu-
nity to rethink material consumption and increase e�  ciency 
while consumers see the bene	 ts of so-called “slow fashion”, 
reusing and repairing high-quality garments,” said Presi-
dent Hiroyuki Moriya.  “We will continue to take a proactive 
approach to the Sustainable Development Goals (SDGs), not 
only as commercial activities but also as an issue for all humani-
ty,” he said. Container manufacturers GLASEL Co., Ltd. 
supplies diverse sectors, tackling the SDGs of major impor-
tance. “When we think about how we can commit to help our 
stakeholders enjoy enriched lives, we focus on protecting the 
environment,” said president Goro Ishizuka. Akira Kouguchi, 

president of textiles 
and chemicals 	 rm 
Omikenshi Co., Ltd., 
revealed that his busi-
ness supported SDGs 
by using less harmful 
and more sustainable 
materials. “We are now 

more focused on cellulose components made from trees. Since 
we have the technology, we want to make something better 
for the environment,” said Kouguchi. In the food industry, the 
question of resources is also of vital importance. For example, 
Marumatsu Bussan Co., Ltd. has been working to enhance 
its environmental strategy by developing new processes for its 
� agship menma dish (bamboo shoots), including special salt-
water production methods requiring less energy and producing 
less waste than traditional techniques. “We decided to deliver 
saltwater menma as part of our line-up after listening to the 
needs of our consumers. We are working on making menma 
with di� erent kinds of bamboo and we are especially looking 
into creating 100% Japanese-made menma with Japanese 
bamboo,” said the 	 rm’s president Daisuke Matsumura. 
 In terms of educational impact, � e University of Kita-
kyushu’s environmental work includes research and support 
for o� shore wind industry research. � e president, Takashi 
Matsuo, believes such institutions have a key role to play in the 
issue. “When thinking about trends or situations surrounding 
the university, one subject that has more recently become a hot 
topic is how to address the SDGs in society,” said Matsuo. “� e 
question to ask is: how can we contribute to the environment 
through education?”

Sustainable Success

“Our commitment to 
sustainability is not a 
special task but a natural 
course of action.”

Goro Ishizuka

� e Firm � at  Measures Success in Drops of Water
Japan’s Kawamoto Pump has been playing a vital role in water systems for more than 100 years with an 
exciting future.

When a company’s key product and cor-
porate mission are based around helping 
supply one of life’s most important ne-
cessities, it’s not a surprise that its team 
is inspired to reach the highest possible 
standards. 
 Since its formation in 1919, 
Japanese 	 rm Kawamoto Pump Mfg. 
Co., Ltd. has been manufacturing and 
providing water pumps used in city 
blocks, drainage, 	 ltration and industrial 
production. With a corporate philos-

ophy of bringing water to the world, 
the 	 rm’s leadership and employees 
are all committed to providing the best 
customer service and quality in such an 
important 	 eld. “Once the water stops, 
you cannot live daily life, so we are very 
quick when it comes to maintenance,” 
said President Satoru Takatsu. “We have 
10 regional branches and 66 sales o�  ces. 
� is means we can 
provide our products 
in close range with 
our clients and we
are quick to main-
tain the quality 
of their pumps,” 
Takatsu said. � e 
	 rm’s products have a wide range of uses, 
from regular water supply to 	 re	 ghting, 
disaster relief, 	 ltration, as well as agri-
culture and aquaculture. � ere has been a 
signi	 cant focus on industrial customers 
in recent years, including coolant pumps 
for factory production sites. As a result of 
this diverse product range, the business 
does not employ mass production tech-
niques, but instead tailors manufacturing 

to speci	 c uses, sectors, and importantly, 
clients.
 Historically, the 	 rm has been a 
leader in this 	 eld, and in 1954, broke 
new ground with Japan’s 	 rst house-
hold electric pump, followed by a list of 
Good Design awards for new products. 
Innovation and evolution are still crucial 
tenets for the business today, with sensor 

and Bluetooth-
automated sys-
tems for buildings 
increasingly popular.  
Kawamoto Pumps 
strives for constant 
improvement, 
speci	 cally in line 

with changing rules and regulations. 
� is helps maintain its reputation for 
customer satisfaction.
  “We get very speci	 c requests from 
our clients, so we focus on the details and 
products with high added value,” said 
Takatsu. “� e basic dynamics of pumps 
hasn’t changed for 100 years, but the 
method to provide � uid has changed, as 
has how to respond to building pressure.”

Satoru Takatsu, Representative Director, 
Shozo Kawamoto, Executive Director, 
Kawamoto Pump Mfg.Co.,Ltd.

“We have consistently 
innovated for over 100 years 
and will continue to do so.”

Satoru Takatsu

Exports and trade are among the historic 
strengths of the Japanese economy. To-
day, some of Japan’s most exciting 	 rms 
are also exporting construction expertise 
and manufacturing to overseas clients. 
TOMOEGAWA CO., LTD. special-
izes in the supply and development of 
a wide range of products from paper to 
electronics. It currently has facilities 
overseas in nations such as China and 

India, but is looking to the West for 
its next step. “We are thinking about 
partnering with Western companies 
to establish a development basis in the 
next three years,” said President Yoshio 
Inoue. Hiraiwa Construction Co., Ltd. 
has signi	 cant interests in nations such 
as Vietnam, and hopes to use this as a 
launchpad for new markets. “We have 
to see the entire Southeast Asian zone 

Building Connections Between Japan and the World
as potential projects for the future,” said 
President Toshikazu Hiraiwa. 
 Yachiyo Engineering’s international 
work includes disaster prevention sys-
tems in Peru and volcano-resistant in-
frastructure in Indonesia. “Globalization 
will play a part in our strategy, especially 
within Asian and African areas experi-
encing strong economic development,” 
said President Tsutomu Takahashi.


